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by Dan Cook | news@ncbr.com

Numerica Corp. is in growth mode, defying the 
ravages of the recession as it spins 

out new products and services and builds upon an already-im-
pressive client base.

The Loveland-based research and development company pro-
vides products and services primarily for the defense industry. 
Numerica has considerable expertise at making sense out of vast 
amounts of raw and uncertain data, so its tracking and data fu-

sion solutions are in demand.
Sales have nearly tripled since 2006 as the company has posted double-digit growth numbers most of 

those years. Revenue is expected to top $10 million in 2011. Numerica sailed neatly through the recession 
and 2012 already looks promising, as several new government contracts are pending.

Yet Numerica’s considerable success can probably be traced to a single phone call from a father to his son.
Aubrey Poore was a tenured math professor at Colorado State University when, in 1988, he and a group 

of graduate students began to work on a software solution called the Multiple Frame Assignment Tracking 
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System. The system had myriad applications in the surveillance 
sector.

“My dad was encouraged by CSU to start the company to take 
this core software technology he developed and try to commercial-
ize it,” said his son Jeff, company president and COO. “So he did 
that. But then things started getting complicated. That’s when I got 
a call from him.”

It was 1996. The father-and-son act that truly got the company 
off the ground was about to take the stage.

Jeff was working as a project manager for a construction firm 
in Denver when dad called asking for help. The paperwork was 
killing them, Aubrey told Jeff. They were scientists, not business 
people. 

Ever the dutiful son, Jeff headed for Fort Collins. “We found 
our way through the reams of paperwork from the Navy,” he said. 
“We got the contract, then realized we had to hire some employ-
ees. It finally got to the point where the amount of evening work 
for me for dad’s company was too much. I had to make the choice: 
stay on my current career path, or leap into the small business.”

He took the leap. And, at age 29, Jeff Poore found himself in 
charge of a roomful of scientists and math whizzes. 

“I’m not a scientist or mathematician. But I had been around it 
my whole life, with dad teaching at the university. So I have gained 
a comfort level that has been helpful to me. And, I bring something 
to the table they don’t — the business side. I understand intellec-
tual property law, the business cycle, creating a business strategy, 
the financial parts of the business. They were happy to have me.”

Initially, Numerica focused on producing in-depth research re-
ports for its Defense Department and military-contractor clients 
— reports designed to solve surveillance and tracking problems 
encountered on the national security playing field. As its team of 
researchers grew, though, management saw more long-term po-
tential in creating the solutions that were outlined in the research 
reports. Today, the company implements algorithms that fuse large 
amounts of distinct data into a single piece of actionable informa-
tion that is useful to, for instance, combatants on the battlefield. 

The company boasts a healthy mix of government and private 
industry clients. It’s received 70 government contracts since 2002, 
worth $28 million (plus another $7.4 million in Small Business 
Innovation Research enhancements). On the private side, it lists 
the cream of the defense-contracting crop: Northrop Grumman, 
Lockheed Martin, Boeing, Raytheon. 

Poore sees that customer base growing and becoming more di-
verse. The strategy going forward includes taking Numerica’s core 
capability — scientific and mathematical research — a few steps 
further, both with defense solutions and for new customers outside 
the defense industry. 

“The advanced mathematical models we use for tracking a mis-
sile, car or ship at sea can be applied to emerging technologies 
like detecting cyber attacks, optimizing air-traffic management and 
tracking individual particles in live cells – the commercial potential 
is amazing,” said Numerica Marketing Manager Becky Jensen. 

Jensen asserts that many businesses share something in com-
mon with Numerica’s government customers: they are drowning in 

data and want it translated into 
meaningful, actionable informa-
tion in real time. That happens 
to be Numerica’s sweet spot.

Says Poore: “Fundamental 
and applied research will always 
be at the foundation of what 
we’re about. However, over the 
last 15 years, the transforma-
tion has been to work to pro-
ductize the reports we’ve been 
doing. Looking forward, there’s 
no question that’s where we’re 
headed. There’s a profound 
amount of research here wait-
ing to be productized. We have 
to harvest the right idea for the 
right problem at the right time.”

Three areas he says will be of 
particular focus:

Life sciences: The company 
intends to apply its capability for in vivo particle tracking —un-
derstanding how particles migrate within a cell. “This can lead 
to new drugs to block the progression of a disease,” Poore said.” 
There are no methods for understanding this right now. It’s a good 
meaty problem with a lot of potential to make an impact.”

Mapping: The company’s expertise in terrain mapping will be 
directed to making terrain data more portable and accurate. “We 
are looking into new methods to encode and compress these large 
amounts of data and shrink the footprint so the data can be wire-
lessly transmitted. This has not been done before,” he said. The 
compression mapping algorithm Numerica developed not only 
transmits large data files, but produces a more accurate view of the 
terrain than other solutions, such as jpegs. 

Financial markets: This is a new field for it but not unrelated to 
the mathematical solutions Numerica specializes in. “We will be 
applying some of what we know in financial markets to manage 
uncertainty across a dynamic market,” Poore said.

The new direction will require more recruiting of big brains. For 
the scientists and mathematicians it needs to develop its cutting-
edge products and services, Numerica battles with recruiters from 
Google, Facebook and Goldman Sachs. That’s where Northern 
Colorado gives Numerica a huge edge. “Most of our people like 
outdoor activities. Once we bring them in here and they see the pos-
sibilities for outdoor activities, we’ve usually got them,” Poore said.

The company has grown considerably since dad’s request for 
help to his son. Ten years ago, Numerica employed 10. Today, it 
employs 65 and will probably have to look for new physical space 
soon. Things can get crazy in a small business on a growth curve. 
Does Poore ever regret turning his back on a career in construction 
to go into business with his dad?

“Here’s what I’ll tell you about that,” he said. “Being part of a 
team like this is a great opportunity. Being able to do this with my 
dad makes it the opportunity of a lifetime.”

Jeff Poore


